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CASE STUDY

Driving success across diverse cosmetic brands
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BEAUTY BRANDS WE’'VE NURTURED
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Collaborating with over 20 international beauty and cosmetic brands, RED Marketing has brought its expertise to
renowned names such as QMS Medicosmetics, Team Dr Joseph, Charlotte Tilbury, Catrice and Essence, as well as trending
sensations like Drunk Elephant, Sol de Janeiro, BYBI, The Patch Brand and HAIRtamin. Our diverse marketing services
cater to the unique essence of each brand.
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PUBLIC RELATIONS

PR highlights

Long Term Relationships Highlights:
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Short Term Relationships Highlights:

HANNON BOTHMA sl
BRAND OWNER OF HANNON ~n

“I had the pleasure of partnering with RED Marketing DRUNK ELEPHANT™

from 2004 to 2019, and the experience was truly outstanding.

Throughout our 15-year collaboration, their highly capable team provided comLprehensive 15 yea 'S Wlth over Drunk e|6pha nt fOf' d 3 month
public relations services, playing a pivotal role in elevating the HANNON cosmetics brand. R9 OOO OOO WO rth prOjeCt, ga rnering over R460 OOO

With their expertise in crafting proactive press releases, orchestrating strategic press of coverage per year worth of coverage in 3 months
drops, and executing successful product launches, RED Marketing demonstrated a keen

HAIRtamin’

HAIRtamin - influencer campaign
reached over 200 000 people

understanding of the cosmetics industry. Their commitment to securing impactful product
placements across diverse media channels significantly contributed to our brand’s success. RO I

°
| wholeheartedly recommend RED Marketing for their proficiency in brand building, 1 ° 63

especially within the cosmetics space.”
(@ce]l’rﬂna ( GABTREE&EVELYD
e lb] CARE SCIEMCE L O N O © N

Celltone Skin Care - QMS Medicosmetics - Crabtree & Evelyn -
6 years with over R6 000 000 6 years with over R3 000 000 3 years with over
worth of coverage per year worth of coverage per year R12 000 000 per year

QMS

MEDICOSMETICS

BYBI - influencer campaign
reached over 100 000 people

Forbes VOGUE GQ marie claire wmeitei People Reonaity Vrouekeur Essentials

GLAMOUR cosmopoLmaN K{=¥] MensHealth FARLADY TOOITOSE LvINgAGVinG YoURFAMLY Sunday Times
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PUBLIC RELATIONS

Product feature examples
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WHAT CAN YOU DO TO MINIMISE PORES?

KEEP SKIN CLEAN
Wiash your Face Bwite 3 cay to keep your pones
cloar of dirt, oil and desd skin cell. If you exer-
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PUBLIC RELATIONS

Product feature examples
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Cult-favourite skincare brand Drunk Elephant is
finally launching in South Africa

Cult-favourite skincare brand Drunk
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Cult=Favourite Skincare Brand
Drunk Elephant Is Finally
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TR pade commenca! Skincare’s most famous alephant is set to debuwl in
d frican markat wia authodsed disiribmor The Beaury Bag Sout africa
eady, 22 ik o
ueadoy, 22 Movember 2022, Congiderod ono of e pionooring ‘elean alinioal’ BEAUTY

lmzarml: ;
wls o her ket Boonk Elephunt's commpilmend bo aesting effective, coued
- lfem-liver, curdly-
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A t/vé?/v‘é to remember Sﬂky soft p

Whether it’'s a roméantic date night or a raucous celebration you're off to,
this bold evening scent adds the perfect finishing touch to any after-
hours look. | Want Choo Forever is an intoxicating new chypre-amber
gourmand scent from iconic shoe brand Jimmy Choo. You'll pick Ua
and bitter almond on the first spritz; cherry, vetiver and jasming
settles; and vanilia, tonka bean and amber in the lingering otes.
R1549 for 60ml| EDP 5

Drynessasag

% compromised skin barrier. =]
agnition,

give yours some TS
Sensai Comforting Barrier Vi iis cream mask
contains Koishimaru silk, which I es the
production of hyaluronic acid to boo! skin's

’ o 4 ability to retain moisture. R3040 for a 68l jar

New treats, treatments, products
and good things 10 know right now "
COMPILED BY LIESL ROBERTSON "“' -
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Cry-proof, sweat-proof and life-proof! an acidic environme! ), and steers
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Tara iln L ‘ k sential oils, drying alcohols,
also available in waterproof formulas,
giving them even more lasting power.
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I Sodium laury! sulphate). And the name? Well,
that's a nod to a key ingredient (*Virgin marula oil
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CULT FAVE

Let the stampede
commence: Drunk
Elephant is now availab
in SA! This iconic brang
is best known for its
TLC Sukari Babyfacig
exfoliating mask, itshora
Sheer SPF30 Phygii#l
Daily Defense mig Bl
sunscreen ang ala
| Retro Whippgll¥ream — if
we have to pick just three. The oig ind the
prand is that it is biocompatibig 'your skin, has

HEwy- T O-LRHET

tried due to the high content of fatty acids and
Sioa coro's e antioxidants’) and the myth associated with this
miostfomows clophant, Brunk Elophesat wes fa H 3 o mascara wand has 'l fnit: that elephants get tipsy on it. Available from
e B (el A sl s iea sl vnchod mn Hhwe Socrth African morkct in . 360 micro-bristles Sh l n ‘ n Superbalist and beautybag.co-2a
Al ABar Thve Ry ey Sasikn Afres 1o coat every last -

FAIRLADY Hegnandy GLAMOUR

mascara; R400 (brace for incoming pun) : 3

for the liner shine to these lipsticks. E‘le(rl]gt;!g Yrrl\gexg dssuagcare .

a?;?:killrn:es%m; array (mostly) behind us now, but

of colours, and we love this doesn’'t mean you should

the nourisyhing feel and be slacking on suncare. Local

high-shine finish. Plus it's JUIRIITSKIN FunctiR=igiy)

a bargain at just R11 4 SUN Functional SPF50 Mineral
Sunscreen gives you UVA, uvB

and blue light protection, and it has

been clinically proven to enhance

skin moisture by more than %

in 24 hours thanks to squalene,

apple extract and vegetable glycerin.

R580 for 75ml

Slecping beauty

With an extraordinarily long list of benefits and reviews featuring words like ‘miracle-
worker’, Dermelect Self-Esteem Beauty Sleep Serum seems almost too good to be
true. But if you look at the ingredients, you'll see why it packs such a punch. This night-
time serum contains & potent mix of actives: glycolic acid and salicylic acid (to slough off
dead skin cells, encourage turnover and unclog pores), L-ascorbic acid (a stable form of
vitamin C) to boost radiance and fade hypevp‘lgmentaﬂon, and some hydrating glycerin
1o boot. R900 from dermelect.co.za

PHOTOGRAPHS: GALLO IMAGES/GETTY IMAGES; SUPPLIED
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Influencer campaigh examples
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BRAND DEVELOPMENT AND STRATEGY FORMULATION

Social Media &
Digital Marketing

Objectives

Further establish and solidify Monpure’s position as a

B ran d E d u cati on premium luxury hair and scalp health brand. g
- To integrate luxury and science in an educational, but still -

St rategy relevant, engaging way.

S B R R

Increase brand awareness dramatically across digital
channels.
Monpure’s proposed strategy is to EDUCATE audiences at large that = s —" e

hair and scalp health is the new [ RS AR R LR oAl AL
------------------------------------------------------------------------ =
Increase sales across all digital channels. 5

When we look at the ETI=RElon social media and other Build engaging audiences and trust amongst brand
platforms, we see topical integrated content with low engagement. followers and customers.

There is currently a lack of brand-owned content as well as a lack of E T
all educational elements. Involve medical experts to build trust around Monpure

being the first stop for hair and scalp health.

Mon it :
N lf:re Is an exciting brand with a lot of relevant hair and scalp Encourage new sales and stockist opportunities to expand
alth content to educate consumers on. the Monpure footprint.

.

Monpure needs to o Follow an I!;lc Stl;ﬂ-t ;I:FGSE Iatfurms i
on all fronts, g as iU hair and scalp health BXperi B S egy _________ P ______

MONPURE

LONDON




SOCIAL MEDIA MARKETING

Strategy Development
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HOW IT WORKS - Social media is just that - sociall We therefore

need to curate content in a fashion that evokes interest, investigation,
engagement and hopefully an action. Social media is about
storytelling and taking the page's fans on a journey. This gives the

audience a reason to follow the page and benefit from the content.

OUR APPROACH - to social media includes, but is not limited to,
the following:

« Developing memorable social media content across various
platforms (Facebook, Instagram, Twitter and more)

« Developing content posting schedules on Buffer, taking into.
accaunt the best times to post and the ever-changing algorithms

» Optimising back and front-end social media ads (Facebook,
Instagram, TikTok and more) to increase engagement and

follower growth as well as leads and sales

« In-depth monthly reporting and continuously monitoring
metrics in arder fa pinpoint the exact formula needed for
specific niche conversations

MONPURE

LONDON




SOCIAL MEDIA MARKETING

Campaign Implementation Examples

(Q * Monthly content themes:

JANUARY

Take ‘new year, new
me’ to another level

Why switching to Monpure’s
hair care products that are

)
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The Hew Essentials halr care kit
Fepeatl arter us, " desenve i

Since the cold season is all about cocooning, why not take advantage and give your hair
and scalp some love? The best winter nights ane the ones where you've got nothing to do
bt warsh your Fasir, sonulbs, mask snd just take cane of yoursslf]

¥ vou like. ..

Sleaping on & watin pilovwcae
i 'Waking up with & few minutes of guided mediation
Hof, waiter with lemon and honey lor an altemmosn plck-me-up
, Treating yoursell (o & boudquet of freshly-cul Miowers onoe & Week

... [ ol Lorve Thee Mt Exsentials hadr-care kit which brings all the good vibes

with a Clarifying Scalp Scrub, Strengthening 58lk Protein Shampoo and Strengthening
Essence Conditioner

Shap eserything you nead to unplug, unwingd and de-streds online M pte O00LGE SO0

plant-based, cruelty-free,
ethically and sustainably
sourced as well as made from
recycled and recyclable
materials is the most
compelling ‘new year, new me'
move.

Jade combs to improve circulation and hair growth
Brirsgirg the stons Do the scalp

You've alreacy heard of jade rolling. But did you know thal using the Lame stone - v,

from your faoe rollers and gua~shas - has found &3 way into hair care, tool Jade combing
stimulates Blood flow and reduces tension, which helps the owerall health of your hair

BLACK FRIDAY Black Friday
Black Friday ts here, unoifScially h.'I{H'"'I'E glr[-ﬂ'l.l'p"lﬂg Ssext0n ko high peart

Skip the sorolling and head stratght for these Monpune hair-care heroes, Surprise a
boved G oF pampeer yourselll our all-endompasiing sets are filled o the brim with
:11: I.:{ the products you need for a self-cang day - from nourishing masks (o scalp
Eréatrments,

Promates halr growth

Facilitates blood and caygen Mo Lowards the scalp

Can b mad botkh hot and ool

Stant with light or medium pressure and work your way up

Can be wted with our Hydrate and Soothe Scalp Serum or Follicle Boott Halr Dersicy

Serum bo reduce finction
Makes for & retadng ritusl to end the day!

Shop our hair-care sets Lo give (o keep) onbine byt MOODUTe. Com.

We believe that your hair i a reflection of your inmer health -  sum total of your diet, sleep

L] LR

A P RI L and stress. Shop our Heal and Energise Lade Comb onlinge o pisss MOODLIE COM.

The ‘skinification’
of hair care Follicle Boost Hair Density Serum

Sirong, luschoas halr starts from within

Wh'ﬂ' FI'I"EfEITEd skincare il ) Crovwmied the gueen of hair growth serums by Gtazaank, Gelleuk and
ingredients are becuming a part : @eramepolitanik - our Follicle Boost Hair Dersity Senum speads up growth,

: - . ! ™ . r 2 2 P I:H'E.ih.!'gﬂ. Lo0hey ".il'_'.!J.FI Friacion &nd boosiy shine. omoothsess and
‘ g . of our hair care routines - with _ ey
an emphasis on Monpure's -
3 1 - me,rful ingredie,nts f':‘- nm Developed with AHAS o deconpest hair folliches, pumpssn sead extract for
e - bl treating and prewsenting hasr 1055 plus netingd to Improve: the mtm:ﬁquwM
- 1 s ik resilient hair and scalp, such as _ Dermatclogically tested and scientifically proven
1y fient { retinol alpha hydroxy acid (AHA). Viegan and cruelty-free
-~ | - Contains no parabens, sulphates or sithkoomes

Sk peptides
Unlock your best-ever hair game with vegan silk peptides

‘ b damage, weather, faded colour or bedural differences beaving your hair Locking dull, fat
3 ‘ and & tle ifeles? The good news |s that you can achieve shine and lustre with Silkge] -
& reew vegan llemathe to regular sillk peplides.

The mEtainable blomimetic silk has been clinically Lo repalr 1rag|:e =3 MNH halr
strands, &5 well &5 probect the hair ard scalp from harmful pollutants and Bacterial

& adhesion.

Shop our range of wegan hair-care products formulated with Silkgel online at
Made from recycled and recyclable packaging

Ll T E-!“.".-i-!‘!ll.‘lﬂ M'r’-]_l'bh'lh SErUrn AN Crandfanm YOUr TreSies BN mG Thrm.
Shop online 5T Ay MAN0UEE Lo,

A

MONPURE

LONDON
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WEBSITE DEVELOPMENT

eCommerce and UX/UI Examples

Unbicsed expert
skin advice

skin funagi

We specialise in desighing eye-catching e-commerce plat-
forms and executing powerful digital marketing strategies for
a spectrum of beauty brands, from skincare and makeup to
hair care and vitamins. Our unique approach embraces the di-
versity of the beauty industry, allowing us to curate tailored
solutions that elevate brands in every niche - ensuring they
shine in this dynamic and competitive landscape
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CREATIVE SERVICES )

the rmy
SENSITIVE MARKETING

range from
] cellrone

From crafting compelling Cl developments to innovative packaging
designs, extending seamlessly into impactful advertising and
engaging content curation - we offer end-to-end solutions.
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CINDY NELL-ROBERTS

CEO - COSMETIX (MISS SOUTH-AFRICA 2002)

We have been working with RED marketing since 2010 at which

point our company was significantly smaller. 13 Years later, and

DR EVASIOLO
PLASTIC & RECONSTRUCTIVE SURGEON

| recently decided to go ‘online’ and give my business a social
media presence. Not knowing much about marketing and

RIASHIN PILLAY
CEO OF THE BEAUTY BAG

The Beauty Bag has experienced unparalleled success in our
partnership with RED Marketing, thanks to their exceptional

now the largest independent distributor of Comsetics in SA with
our own in- house PR department, we still use RED to manage PR
specific projects for us from time to time, and enjoy working with
them. RED offers a wide range of expertise and delivers consistent

advertising, | felt completely lost in my attempts to promote
myself on social media. Trying to employ different people for
different tasks didn’t work very well as it was difficult for me
to coordinate everything myself. But after meeting with
results. Daniel, | started to see the light at the end of the tunnel.

expertise in traditional PR and influencer marketing. The team'’s
adept copywriting skills have significantly contributed to the
creation of top-notch social media and press release content for
our portfolio of international beauty brands. RED Marketing'’s
commitment, efficiency and 24/7 support make them a highly
recommended partner - always on and ready to deliver

RED Marketing is a very well-organised agency that can outstanding results!

take care of literally everything that makes one feel
professionally promoted and advertised. It’s supported by
young, enthusiastic professionals who are always ready to
assist you and translate creative ideas into innovation.

I’'m so impressed with the efficiency, availability, creativity and
flexibility of the team, from the photographers and graphic
designers to the website developers and social media content
specialists. The communication is easy and I've never experi-
enced such fast-growing numbers of followers on my social
media pages. I'm stress-free and well taken care of. Thank you
RED Marketing - now I'm able do what | love and
simultaneously build my brand in an extremely
professional way!
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